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Edit of photo by 91194187@N00 on flickr.com. Used under a cc-by-sa 2.0 license

How the fuck 
does Kitsch 

relate to UX? 🤨



Photo by mkorcuska on flickr.com. Used under a cc-by-sa 2.0 license

Kitsch is the
contrary concept
to „form follows

function“



Usable

Useful
Desirable!

Kitsch is irrational 
and adresses your

feelings!



Photo by robef on flickr.com. Used under a cc-by 2.0 license

Kitsch focusses on 
the easiest to reach
emotional trigger!



Photo by tambako on flickr.com. Used under a cc-by-nd 2.0 license

Kitsch is
consumable

beauty!



Photo by mkorcuska on flickr.com. Used under a cc-by-sa 2.0 license

So, Kitsch 
is still just 
cheap junk?



Nein, Kitsch 
fulfils a need!

As UX Designers 
we can accept and 
understand that
and design for it!

Photo by dustpuppy on flickr.com. Used under a cc-by-sa 2.0 license



Edit of photo by 91194187@N00 on flickr.com. Used under a cc-by-sa 2.0 license

So you say, 
there are

principles of
Kitsch?



Photo by Lutz Schmitt. Used under a cc-by 4.0 license



EXAGGERATION



Edit of photo by 91194187@N00 on flickr.com. Used under a cc-by-sa 2.0 license



Photo by Deana Hunter on wikimedia.com. Used under a cc-by 2.0 license



Photo by Joi on flickr.com. Used under a cc-by 2.0 license



Photo by lensnmatter on flickr.com. Used under a cc-by 2.0 license



Screenshot from https://www.apple.com/de/iphone/compare/?device1=iphone11promax&device2=iphone7&device3=iphoneSE
& screenshot from https://www.telekomweb.de/nokia3310



MISPLACED



Photo by extraface on flickr.com. Used under a cc-by-nd 2.0 license
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Photo by jhlau on flickr.com. Used under a cc-by 2.0 license

Live second screen experience





REDUCTION
TO DECORATION



Photo by extraface on flickr.com. Used under a cc-by-nd 2.0 license



KITSCH MUST NOT 
FUNCTION



Picture source: https://www.the-saleroom.com/zh-cn/auction-catalogues/mulberry-bank-auctions/catalogue-id-srmul10011/lot-b2b26518-3eec-4812-8716-a42f01057d3d



Picture source:https://i.etsystatic.com/22898295/r/il/39dffa/2338719348/il_1140xN.2338719348_equ7.jpg

“Nowadays a face mask has become a mandatory accessory for going out. 
Why not to make fashionable and lace one to complete your summer look?”





COLLECTION – KITSCH NEVER GOES ALONE



Photo by allan_harris on flickr.com. Used under a cc-by-nd 2.0 license

Staging of a mundane consumable at the
Whiskey-Museum Edinburgh.



Edit of photo by Pichardo2227 on flickr.com. Used under a cc-by 2.0 license

Who owns whom?



Screenshot from: https://www.macrumors.com/how-to/hide-home-screen-app-pages-iphone/

Who owns whom?



COMPACTION



Original photo by calliope on flickr.com. Used under a cc-by 2.0 license



Photo by stephcarter on flickr.com. Used under a cc-by-nd 2.0 license



Photo by MaxVT on flickr.com. Used under a cc-by-nd-nc 2.0 license

WE
DID
ALL
WE
COULD
DO



26.April

3.Mai

10.Mai

17.Mai

24.Mai

31.Mai
7.JuniWE

DID
ALL
WE
COULD
DO



screenshot from https://ihomenews.com/how-to-remove-red-notification-numbers-from-app-icons-on-iphone-gadgets-to-use/





ARTIFICIAL &
UNNATURAL



The perfekte Christmas tree, for the second highest consume fest in western 
culture.
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The artificial superelevation of reality as business model



IMITATION



Illustration by Tidal. Used under fair-use principle. Source: http://www.tidal.it/en/ipv4-math.html





Source: https://www.aliexpress.com/item/33057899211.html
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Screenshot from: https://www.golem.de/news/windenergie-neuartige-windturbine-erzeugt-strom-mit-vielen-raedern-2106-157135.html



KITSCH IS 
FREE OF IRONY



Edit of photo by Pichardo2227 on flickr.com. Used under a cc-by 2.0 license



Edit of photo by teezeh on flickr.com. Used under a cc-by-sa 2.0 license



KITSCH AND
CONTEXT



Photos by rockzoom on flickr.com. Used under a cc-by-nc-sa 2.0 license

Personality and affiliation
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Beauty digitised and redefined



KITSCH IS
ALWAYS ONE

MORE



Source: https://www.aliexpress.com/item/33057899211.html

“Multifunctional Outdoor Self-defense Flashlight Bullet Shaped Tactical Pen 
Survival EDC Light+Ballpoint+Keychain.”





Kitsch is
universal in its
principles, but 

individual to what
kind we fall for.

Designing for
experiences means
also considering the
desire for Kitsch!

Photo by dustpuppy on flickr.com. Used under a cc-by-sa 2.0 license



Source: https://giphy.com/gifs/love-heart-valentines-day-azi3GTPtxWKCQ

post@lutzschmitt.com
twitter.com/luxux


